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Health reform ad war clears $200M mark

By Ben Pershing
January 6, 2010

As negotiations on Capitol Hill over health-care reform reach their final phase, so too has
the record-breaking battle of the airwaves.

Health Care for America Now, a coalition of pro-reform groups, launched a $400,000 ad
campaign Tuesday calling for "good health care we can afford with the choice of a public
health insurance option." The spot, embedded above, is airing on national cable as well as
local D.C. stations, part of a multimedia "Finish Reform Right" campaign by the group.

On a narrower scale, the Coalition for a Competitive Pharmaceutical Market, backed by
generic drug makers, aired a Christmas-themed ad in late December urging Congress to
"stop putting brand drug company profits over patients."”

But while a handful of groups are still trying to use ads to influence the bill before the
House and Senate agree and send it to President Obama's desk, others are looking
forward to the effect the health-care measure will have on 2010.

After the Senate voted Christmas Eve to approve its version of the health-care measure,
Sen. Ben Nelson (D) launched a television ad in Nebraska explaining to his constituents -
- the majority of whom, polls show, oppose the reform bill -- why he voted against it. The
spot came after several months during which a host of groups, including Americans for
Prosperity and the Independent Women's Forum, aired ads urging Nelson to oppose the
measure.



Nelson isn't up for reelection until 2012, but health care-centered ad campaigns are
expected to heat up in several 2010 House and Senate contests.



